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Older Women

Retirees

Number in the sample: 3250 (20%)
Pro-war scale: 0.56

Percentage of women: 87%

Age distribution:

25%
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Chart: Cedar + Source: Editorial calculations based on vk.com data - Created with Datawrapper

Median age: 65
Settlement size distribution:

500 thousand - 1 million people ¥4

Chart: Cedar « Source: Editorial calculations based on vk.com data « Created with Datawrapper

Most popular communities:
e We are Retirees! (Mbl - MNeHcnoHepbi!)
e | am a Pensioner (4 - MeHcnoHep)
e Modern Housewife (CoBpeMeHHas Xo3aiika)
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Retirement Club (Kny6 MNeHcunoHepos)

Pensioner (MeHcnoHep)

| am an Architect Myself ({1 xxe cama apxutekTop)

Dacha Issue (JayHbin BONpoc)

My Dacha (Mos nauva)

My Cozy and Beloved Dacha (Mos yroTHas u nrobumas gada)
Dacha Owner (JayHuua)

Women 40+

Number in the sample: 1765 (11%)
Pro-war scale: 0.53

Percentage of women: 99%

Age distribution:

15%
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Chart: Cedar - Source: Editorial calculations based on vk.com data - Created with Datawrapper

Median age: 56
Settlement size distribution:

Rural settlements 15%
Urban up to 100 thousand 20%
100 - 500 thousand people 15%
500 thousand - 1 million people [&¥4

more than 1 million people 15%

Chart: Cedar - Source: Editorial calculations based on vk.com data - Created with Datawrapper

Most popular communities:
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My Dacha (Mos nauva)

| Am an Architect Myself (4 xe cama apxuTekTop)

Jack-of-All-Trades (Ha Bce pyku)

My Beloved Dacha (Mos nto6umas nava)

We might be embarrassing, but at least it's fun! (C Hamu cTbigHO, 3aT0 Beceno!)
Dacha Owner (dayHuua)

Do-it-yourself ideas (Maen cBoummu pykamm)

Useful Tips (MonesHble coBeTbl)

My Apartment (Mos kBapTupa)

DIY Innovations (CBoMK pykamn. HOBUHKM)

Cluster Descriptions and Non-Political Content

The category "older women" includes two clusters: "retirees" (average age - 65 years,
87% of the category are women) and "women 40+" (56 years, 99% women). The media
consumption patterns in these clusters are very similar, with the main differences being
age-related. Most users from both clusters live in small towns and villages, and the level
of the pro-war stance is also nearly identical, and moderately involved (0.53-0.56).
Presumably, the majority of users are fairly apolitical.

In terms of media consumption, "retirees" differ from "women 40+" in having a greater
number of communities with “retiree” ("pensioner") in their names.

Kny6 NeHcnoHepoB Noprmcarece TR

805K noanucunkos
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Mbi - NMeHcnoHepbi! Nogmucarscy [ IEECTCEY

1.2M nognucunkos

The majority of communities that "women 40+" are subscribed to focus on interior design
and household management.

4 e cama apXuTeKTop nogrmcarecs GRS

2.7M noanucunkos

I . :
HaBce \
(2/([(_. Ha Bce pyK“ Mognwucateea Ewg ~
2.5M noanucunkos

Despite the noted differences in subscriptions, the non-political content in the favourite
communities of "retirees" and "women 40+" largely overlaps in themes.
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Non-political topics in VK communities
for the "retirees" cluster

Number of posts by topic

Home and interior design 978

Family, children, relatinships FZY!

Food and cooking

Dates, holidays, seasons 315
Aesthetics, art, creativity 286
Animals 166
Clothes and self-care 132

Films

Non-political topics in VK communities
for the "women 40+" cluster

Number of posts by topic

Home and interior design 961

Family, children, relatinships {510

Food and cooking 399

Aesthetics, art, creativity

Dates, holidays, seasons 293
Clothes and self-care 171
Animals 171

[ Rl

Personal well-being (health,
relaxation, growth) . 74
m

Bs

Fishing and bodies of water l 50

Personal well-being (health,
relaxation, growth)
(B

Fishing and bodies of water . 69

Biss
Bss

Girls and women
Girls and women
Films

Internet and blogging

Internet and blogging

Work I 40 Cars and techology . 53
dooumens o s york i
Cars and techology I a9 Locations and landmarks I 31
Locations and landmarks I 32 Money, prices, salaries I 26
Music I 27 Schools and education I 13
Money, prices, salaries I 26 Music I o
Schools and education I 19 gz;ian:lg;igy’ payments, | 4
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Chart: Cedar * Source: Editorial calculations based on vk.com data + Created with
Datawrapper

Most of the posts in both clusters revolve around categories such as "home and interior
design”, "family, children, relationships”, and "food and cooking." Upon qualitative
analysis, it's noticeable that in the "home and interior design" category, posts from
"retirees" more often focus on topics like dachas and gardening, while those from "women
40+" tend to emphasise interior design.

In the "family, children, relationships" category, posts commonly feature religious themes
(such as images of Matrona of Moscow), cooking videos, and descriptions of celebrity
life.

The "food and cooking" category predominantly contains culinary recipes. Following this,
there's "aesthetics, art, creativity" where adorable animal photos, videos with balloons,
and other simple content that evokes positive emotions can be found. The "dates,
holidays, seasons" category mainly includes card template posts (there are several VK
communities apparently serving as sources for these).
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Political Content and Propaganda Strategies

The maijority of tailored propaganda themes for "retirees" and "women 40+" overlap
significantly. Among the top most popular communities within these audiences is only one
channel with an evident political and news-oriented focus — the news aggregator
“PostNews” (2.7 million subscribers, with an average post garnering about 100,000
views). For "retirees," this community ranks 12th in popularity, while for "women 40+," it
ranks 24th. According to the publication's website, “PostNews” initially emerged as a
community on VK and later evolved into a full-fledged media outlet aimed at delivering
news in the most accessible and concise manner possible.

The community primarily focuses on non-problematic news content that evokes positive
emotions ("A kitten climbed on the Turkish mayor during a meeting with voters"). Political
content is also present in it, and in a fairly substantial volume, clearly favouring the
Russian authorities ("Russia surprised the International Monetary Fund with economic
growth rates"). However, there aren't many news items about the war in Ukraine on this
community. The authors prefer to concentrate on a "positive" agenda.

A broader range of political topics and emotions is detected in non-political communities
subscribed to by "pensioners": "I'm a pensioner" (1 million subscribers, 300,000 views per
post), "We are Retirees!" (1.2 million subscribers, 176,000 views, exclusive to pensioners),
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"Useful Tips" (2 million subscribers, 154,000 views), and "Retirement Club" (806,000
subscribers, 100,000 views, exclusive to pensioners). In all these communities, the share
of political content was significant: in the last four, it ranged from 1% to 10% of all content,
while in the "I'm a pensioner" community, more than a third (36%) of posts were identified
by our algorithm as political. Despite certain differences in the selection of communities
between "retirees" and "women 40+," the political content in them is nearly identical.

Propaganda topics in VK communities
for the "women 40+" cluster

Number of posts by topic

Propaganda topics in VK communities
for the "retirees” cluster

Number of posts by topic

Obituaries and descriptions
of the lives of soldiers

Obituaries and descriptions

of the lives of soldiers _
Patriotic films, books, history

Politics around the war in

Patriotic films, books, history [REYA

Politics around the war in

Ukraine 2= Ukraine =
Salaries, pensions, payments Putin . 48
Putin m Inernational news . 37
Stars, celebrities, and culture . 40 Crimes and arests I 28
Inernational news . 36 Stars, celebrities, and culture I 28
Domestic policy: deputies, l 32 Military actions I 22
laws

Salaries, pensions, payments
Political protests I 28 P pay I 2

Domestic policy: deputies,
Politics around Russia I 27 laws I 18
Military actions I 25 Political protests I 18
Political figures and news I 15 Politics around Russia I 16
about them

Political figures and news
Social issues I 12 about them | 5
Crimes and arests I 9 Social issues | 3

Friendship with North Korea | 2

Israel and Palestine 0

Chart: Cedar - Source: Editorial calculations based on vk.com data - Created with
Datawrapper

Friendship with North Korea | 1

Israel and Palestine 0

Chart: Cedar - Source: Editorial calculations based on vk.com data - Created with
Datawrapper

Topic modelling of posts from communities aimed at this audience using Bertopic reveals
that the majority of content consists of posts about deceased Russian military personnel.
An analysis of characteristic frequency words for the "older women" clusters confirms
this: the most common words include "deceased," "son," "memory," "hero," "warrior," and
"eternal."

A qualitative analysis of communities for "older women" confirms that the vast majority of
posts are dedicated to deceased Russian servicemen. Typically, these posts are designed
in the style of WhatsApp cards and are sometimes accompanied by patriotic poems.
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Communities aimed at "older women" not only publish obituaries but also content focused
on supporting "ordinary" soldiers in combat zones. Often presented in a religious stylistic
manner, such as prayers.
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In communities for "women 40+", there are many references to the cultural content of a
military-patriotic nature — movies, books, and poetry.
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Further down in frequency, there is a political agenda surrounding the war in Ukraine,
although this content is significantly less popular among "older women" compared to
other audiences. Despite a friendly and non-confrontational tone, the narratives in the
posts can be quite radical. For example, asserting that Ukrainians do not deserve to have
their own state and that Ukraine should disappear.
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All other categories of propaganda content are significantly less popular among "older
women". While other clusters often feature news about statements by celebrities
regarding Russia, here "patriotic" quotes from stars are often devoid of current context.

Messages about the progress of military operations and news from the front are
completely absent in the content consumed by "older women" (except for obituaries).
Narratives about confrontation with the West, typical in other clusters of propaganda, are
also infrequent. The role of the West as an enemy of Russia is implied by default, without
requiring additional explanations. According to the key narrative, Russian men die in the
war against an external enemy, and state structures defend the interests of the country,
which has both enemies and friends.

Posts aimed at "older women" stand out not only in content and presentation but also in
the lexicon: they often contain religious terms ("kingdom of heaven"), and benevolent
exclamations ("the people support!", "Well done!").
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Propaganda content is popular among "older women": political posts even receive more
likes per view than non-political posts in these communities. The ratio of likes to views in
propaganda posts is approximately twice as high as in posts on other topics.

Propaganda Content: "Retirees”

Propaganda content for this audience closely aligns with the audience of "women 40+",
so it is analysed below for both audiences simultaneously.

One topic that appears uniquely in "pensioners" content is state benefits and pensions.
There is little direct propaganda in such posts; often they even contain critical
assessments of the level of state support. However, posts praising the initiatives of the
State Duma are also present.

Propaganda Content: "Women 40+"

The political content in the "women 40+" communities is very similar to the content
observed in "retirees" communities (analysed above); here we note only the characteristic
differences.

The majority of subscriptions in this audience are to communities about home, country
house, interior design, and handicrafts. Typically, these communities do not feature
political content, but there are exceptions. For example, in the community “Do-it-yourself
ideas” (1.5 million subscribers, 375k views per post), there are occasional posts related to
war, similar to the propaganda content for "retirees" described above (1.3% of the content
in the community).
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Women in this category also follow the entertainment community "Larisu lvanovnu
Khachu!" (3 million subscribers, 420k views per post). The stylistic approach of

propaganda content in this community differs slightly. Typically, these posts are slightly

longer and describe events that are not directly related to the military actions in

Ukraine—such as crime reports or glossy news. However, the overall narrative remains

consistent: supporting "friends," condemning "enemies," and providing a clear

assessment of current events.
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Older Men

Number in the sample: 770 (4.8%)
Pro-war scale: 0.58

Percentage of women: 1%

Age distribution:
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Median age: 51
Settlement size distribution:
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Most popular communities:
e Golden Hands | Construction and Repair (3onoTble pyku | CTponTenscTeo u
PEMOHT)
Smart Builder (YMHbIn CTpouTenb)
Understand and Forgive (MoHATb 1 NPOCTUTB)
Auto Gid (AsTo Gid)
Naked Gun (Fonbiit Muctoner)
Dangerous Earth (OnacHasa 3emns)
Kaiff Video (Kaiff Video)
Auto Diary (ABTO [IHEBHUK)
There's nothing to do in the village, we sit on a spree (JenaTb Heyero B cene, Mbl
cugnm Haeecerne)
e Records (Pekopabi)
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Non-Political Content: “Older Men”

“Older men” (median age - 51 years) are most often subscribed to communities about
construction, cars, as well as communities with short, often humorous videos
(“Understand and Forgive”, “Naked Gun”, “There's nothing to do in the village, we sit on a
spree”). Humorous content is mostly in video format rather than images.

Among topics, "family, children, relationships" leads: for example, a video of a dancing
boy captioned "Little man, how much happiness parents feel when they see his joy" or a
video of a father caring for a child captioned "This is happiness multiplied by two
immediately, a father meets his little ones, what joy it is." Stylistically, such posts
resemble content for "older women."

Non-political topics in VK communities for the "older men" cluster
Number of posts by topic

Family, children, relatinships 4

I
<

Cars and techology 468

Fishing and bodies of water 384

Dates, holidays, seasons
Home and interior design
Girls and women 198

Aesthetics, art, creativity 185

Personal well-being (health, relaxation, growth) BEE!

Food and cooking
Internet and blogging
Locations and landmarks
Clothes and self-care _

Films

Money, prices, salaries E

Schools and education . 17
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Bureaucracy, payments, documents I 8
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In second place in terms of popularity is the category "cars and technology," where posts
typically include news or videos. Third in popularity is fishing.

Additionally, posts about animals are popular among this audience (often just cute videos,
common across other user clusters), as well as posts about women (often sexist), home
and interior design. Among posts in the category "aesthetics, art, creativity," there are
many meditative videos depicting repair processes.

Propaganda Content: "Older Men"

"Older men" is a relatively pro-war category (0.58), but there aren't many political posts in
the communities for them. The most politicised turns out to be the community “Larisu
Ivanovnu Khachu!” (3 million subscribers, 420k views per post), described in the "women
40+" category: it includes posts about events (criminal chronicles, biographical stories
about celebrities) and short videos. These posts usually include a clear assessment of
current events — support for "friends" and condemnation of "enemies" of Russia.

Young Women

Number in the sample: 2908 (18%)
Pro-war scale: 0.46

Percentage of women: 98%

Age distribution:
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Median age: 38
Settlement size distribution:
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Most popular communities:

Interior Design Ideas (Mpeun ausaiiHa nHTepbepa)

Cook Good - Best Recipes (Cook Good - nyylumne peuenTbl)

New Music Releases | New Music 2023 (HosuHkn Mysbiku | Hosas Mysbika
2023)

Heels | Women's Magazine (LUnunbkn | XKeHckun XypHan)

School of Repair (LLkona pemoHTa)

Culinary Masterpieces | Delicious Recipes (Legespbl kynuHapum| BkycHble
peuenTbl)

Psychology of Relationships (Mcrxonorma oTHoWweHWN)

Simply Delicious (MpocTo BkycHo)

Interior and Decor (MHTepbep n pekop)

Literature | Great Poets (Jlutepatypa | Benukue nostsi)

Non-Political Content: “Young Women”

The median age of this audience is 38 years old, and they reside in various sizes of cities.
"Young women" are most often subscribed to communities about household
management, psychology, literature, facts about famous personalities, jokes, and vivid

quotes.

The most popular category of content by a significant margin is "food and cooking",
followed by "home and interior design" (which includes DIY) and "family, children,
relationships" (featuring kind posts about children and parents, similar to those popular
among older men and women). Rounding out the list is the category "aesthetics, art, and
creativity."
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Non-political topics in VK communities for the "young women" cluster

Number of posts by topic

Food and cooking 1.1K

Family, children, relatinships 738

Home and interior design
Aesthetics, art, creativity

Films 196

Girls and women 147
Dates, holidays, seasons
Personal well-being (health, relaxation, growth)
Clothes and self-care 110
Animals 100
Music
Internet and blogging E
Work | K
Money, prices, salaries . 35
Fishing and bodies of water l 28
Cars and techology I 25
Locations and landmarks I 20
Schools and education I 19
Bureaucracy, payments, documents | 2
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Propaganda Content: “Young Women”

This category is characterised by a relatively low pro-war score (0.46). "Young women"
often read the same non-political communities as opposition-minded users. The amount
of propagandist content in communities for young women is negligibly small. Compared to
other user categories (each of which includes communities with propaganda), the
complete absence of such content is anomalous. It can be assumed that members of this
cluster actively unsubscribe from communities if they notice propagandist posts in them.
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Young Men
Lads

Number in the sample: 1360 (8.5%)
Pro-war scale: 0.54

Percentage of women: 13%

Age distribution:
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Most popular communities:

e MDK (MDK)

e YOP (EM)

e New Music Releases | New Music 2023 (HosuHkn Mysbiku | Hosas Mysbika
2023)

e BORSCHT (BOPLL)
LMAO (Cmelica o cnés)
Cinemania P New Movies (KuHomaHus P HOBMHKW KNHO)
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e Cinemania - Best Films (KuHomaHus - Jlydwine ¢punbmbl)
e The Academy of Decent Guys (Akagemus MopaaoyHbix MapHei)
e Vine Video (Vine Video)
e Leonardo DaVinchik (JTeoHapao JanBMHUMK)
Real Men

Number in the sample: 656 (4.1%)
Pro-war scale: 0.63

Percentage of women: 7%

Age distribution:
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Median age: 40
Settlement size distribution:

Rural settlements 14%
Urban up to 100 thousand 23%
100 - 500 thousand people 18%

500 thousand - 1 million people ¥4

more than 1 million people 22%
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Most popular communities:
e History of Mankind (McTopusi YenoseuecTsa)
e Angry Chaplin (3noin YannuH)
e MOTOR | Automobiles and Road Accidents (MOTOR | AsTomo6unu u 4TM)
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Are They Dumb? (OHu Tynble?)

| am a Driver (AXXEBOOWTE/Ib)

| © Cinema (4 © KMHO)

Golden Hands | Construction and Repair (3onoTbie pyku | CTponTenbcTBo U
PEMOHT)

Jokes | Smeyaka (MPUKOJIbI | Cmesika)

e HD Movies - Films Online 2023 (HD KuHo - ®unbmbl oHnaiH 2023)

Village of Fools (OepeBHs aypakoB)

Cluster Descriptions and Non-Political Content

The category of young men includes two clusters we've named "lads" and "real men."
These clusters are similar in demographic parameters (median ages of 31 and 40 years
respectively) and media consumption topics, but the style of posts they read differs
noticeably. The only similarity worth noting is that the most popular content theme in both
cases is movies (reviews, announcements, video links).
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Non-Political Content: “Lads”

"Lads" are young men (median age 31 years) predominantly from large cities. They are not
highly politicised, although their score on the pro-war scale is above 0.5. They are mainly
subscribed to communities with memes like “MDK”, “The Academy of Decent Guys”,
“Leonardo DaVinchik”, and “BORSCH". They are also interested in movies and music.
Several of the most popular communities among them focus solely on cinema (Cinemania,
Cinepleasure).


http://cedarus.io/research/tailored-propaganda

®PS 12M nopnucuukos - 3 ppyra

*i%

% NeoHapao JafBuHUMK O Ews e

15.8M nognucumkos - 7 gpysei
ane2

Second in popularity is the content category "family, children, relationships" among "lads.
In this category, they predominantly engage with memes about relationships with women,
childhood, and growing up.

The next popular theme is "music." Typically, these are posts about music artists (often
rappers) and actors, new track releases, and so on. Communities for "lads" tend to cover
celebrity life details more actively than communities for "real men."

Another popular theme is "cars and technology." Additionally, communities for "lads"
publish content about animals (videos with kittens), which is less popular among "real
men." Rounding out the list of popular themes is "personal well-being" (memes about
sleep, age, tiredness from work).

Non-Political Content: “Real Men”

The median age of "real men" is 40 years old. Among the subscriptions in this category,
the most popular communities focus on cars, history, and weapons. For example,
“Weapons of Humanity” publishes photographs of combat actions from 20th-century
military conflicts, predominantly from World War Il. These posts do not typically reference
current events, even when dedicated to the heroic role of the USSR in World War Il.
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Similarly, the community “Armory”, which features photos and descriptions of various
types of weapons, also refrains from addressing the current war in Ukraine. However, the
model categorises such posts as political, so they were not considered in the topic
modelling of non-political content. Therefore, formally on the diagram of non-political
themes, "movies" emerged as the most popular category.

The third most popular theme is "family, children, relationships." While "lads" in this
category dominate with ironic memes about adulthood and relationships, "real men" share
more life stories — detailed accounts of non-standard life situations spanning several
paragraphs. Memes are also present, but with a nostalgic rather than ironic tone — often
about childhood without smartphones. Memes about marriage are also common. The
self-irony typical of "lads" is absent in communities for "real men"; instead, there are jokes
about women and sex.

Political Content and Propaganda Strategies

There are many differences between the propaganda content aimed at "lads" and "real
men," but there are also commonalities. Let's start with the latter.
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Propaganda topics in VK communities
for the "lads" cluster

Number of posts by topic
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More often than not, communities aimed at both categories of young men post about the

Propaganda topics in VK communities
for the "real men" cluster
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Datawrapper

political aspects of the war in Ukraine. These posts frequently include words like

"declare," "president," and "Zelensky." The mention of the latter occurs significantly more
frequently than that of Putin. This differs, for example, from teenage communities where
Zelensky is rarely mentioned.


http://cedarus.io/research/tailored-propaganda

|®| MPUKONbI | Cmeaka
o~ i/ 13 e 2023

fi \ YEoRHbIA oMop ——
"-\ /-'I 5der s 13:24 A yxee W 38661, UTO 3TOT NEPCOHEN CYLIECTRYET

 senesckinoreesosan || | s muee,
OT EC ELLLE BOJbILE AEHET KAK CTPAHA.

oy
L
e b \
\ U
. 3

L] L]
Os® 106 [«] TER=
) Hpaauren (] 280 2> 20 G0K () Hpaeutcn (J s07 A 104
https://vk.com/wall-30179569_7419824 https://vk.com/wall-45441631_6596697

Another popular theme is crime news, often with anti-migrant rhetoric. Such news is
prevalent in communities aimed at both subcategories, but "lads" have a higher
proportion of this content compared to "real men."
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There are often misogynistic and homophobic posts as well. In our classification, these
fall under the category of "social issues."
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Regularly featured in communities for both categories are news about Vladimir Putin in
the context of domestic and international politics.
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If judged by the content created for them, "young men" are more politically engaged than
users from other clusters and are willing to read more detailed news articles consisting of
several paragraphs.

Posts for this category typically consist of several images with 1-2 sentences (using
neutral language akin to news media) accompanying each. Therefore, political posts for
these users are often more informative than those for teenagers or older women.

Political posts do not enjoy particular popularity among "lads" or "real men." The former
like them 30% less than non-political posts, while the latter like them 20% less.

Propagandist content for "lads" focuses on domestic politics, whereas "real men" are
more often presented with news about international relations and political leaders. More
details on these differences are provided below.

Propaganda Content: “Lads”

At the top of subscriptions for "lads," there are no overtly political communities. Instead,
they predominantly follow communities focused on humour and interesting facts. These
include “The Academy of Decent Guys” (5.3 million subscribers, 300k views/post), “Killer
Humor” (5.4 million subscribers, 210k views/post), and “You Won't Believe It!” (5.8 million
subscribers, 330k views/post). The first of these includes 22% propaganda content, while
the other two contain 17% and 11%, respectively. In other communities that this audience
follows, there is also some propagandist content but in significantly smaller volumes.

In contrast to "real men," "lads" actively receive news about Russian politics — for
example, scandals involving State Duma deputies or alternative presidential candidates. In
terms of the quantity of such news, this category leads among all clusters, as if
propagandists are confident in the interest of "lads" in (albeit simulated) political
competition.
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Interestingly, this category also includes critical posts about Russian military propaganda.
However, this criticism never touches upon the Ministry of Defense, the government, or
the president, and generally does not involve actual military actions.
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At the top of the most propagandistic content for "lads," there is also news directly
related to military actions — these are less frequent in other categories.
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The theme of confrontation with the West is also present in "lads" communities but in
limited quantities and often combined with more popular topics. Considering the criticism
of excessive militarization in propaganda posts, one might even speculate that the
propagators view this audience as relatively opposed to the current regime.

Propaganda Content: “Real Men”

Although "real men" do not follow purely political communities, their subscriptions are
heavily saturated with propaganda content. The most politicised are “Jokes | Smeyaka”
(13.5 million subscribers, 420k views/post) and “Are They Dumb?” (3.1 million subscribers)
— the share of propaganda posts in their overall content was 11% and 4% respectively.

In addition to the political agenda surrounding the war in Ukraine, communities for "real
men" often focus on protest actions or political scandals worldwide. This topic typically
emphasises Russia's superiority over "unfriendly" countries torn by internal conflicts.
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Posts about support or condemnation of Russia often focus on celebrity cases. Such

publications often contain 3-4 paragraphs of text, which is significantly higher than the
average volume for propaganda content across all clusters.
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Propaganda for "real men" not only resorts to typical xenophobia, as with "lads," but also
focuses on the issues of Ukrainian refugees in Europe.
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Actively presented is the narrative of confrontation with the West and, conversely, good
relations with China.
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Popular are also posts on the international agenda that do not directly involve Russia.
Typically, these include criticism of political figures from "unfriendly countries," often
presented in the form of irony about their professional abilities or homophobic innuendos.
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The audience of "real men" appears to be the most focused on international politics. The
language in their posts is often more informal, conversational, and evaluative. It's also
worth noting the high score on the pro-war scale in this audience (0.63).

Residents of Large Cities
Urban Youth

Number in the sample: 436 (2.7%)
Pro-war scale: 0.31

Percentage of women: 59%

Age distribution:
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Business People

Number in the sample: 195 (1.2%)
Pro-war scale: 0.28
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Cluster Descriptions and Non-Political Content

The "residents of large cities" category includes two clusters of users: "urban youth" and
"business people." Demographically, as indicated by their names, almost all of them live in
large cities. "Business people" (Median age - 40 years) are slightly older than "urban
youth" (Median age - 29 years). Both clusters demonstrate a relatively low level of
support for the war (0.31 and 0.28 respectively). Unlike most clusters, content
consumption among "residents of large cities" varies less depending on gender. In both
clusters, women predominate, but by a slight margin: in the "urban youth" cluster, 59% are
women, while in the "business people" cluster, it's 64%.
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for the "urban youth" cluster

Number of posts by topic

Family, children, relatinships JeZE)

Animals 370

Personal well-being (health,

relaxation, growth) Eae

Dates, holidays, seasons 201
Films 190
Food and cooking 190
Cars and techology 167
Locations and landmarks 137
Internet and blogging 128
Money, prices, salaries 124

Aesthetics, art, creativity
Home and interior design 94

Girls and women

Clothes and self-care 67

| E

Fishing and bodies of water . 53

| ES
Bureaucracy, payments, I 22
documents

Music

Schools and education

Work | g

Chart: Cedar + Source: Editorial calculations based on vk.com data « Created with
Datawrapper

Non-political topics in VK communities
for the "business people" cluster

Number of posts by topic

Home and interior design
Family, children, relatinships
Locations and landmarks

Aesthetics, art, creativity

Schools and education

Internet and blogging

Cars and techology

Dates, holidays, seasons

Personal well-being (health,

relaxation, growth) iz

Food and cooking

o
N

Clothes and self-care

Fishing and bodies of water [t}

~
=}

Money, prices, salaries

(=N
@

Girls and women

Work . 44
Music b=
Bureaucracy, payments, I 9
documents

Chart: Cedar - Source: Editorial calculations based on vk.com data « Created with
Datawrapper


http://cedarus.io/research/tailored-propaganda

Non-Political Content: “Urban Youth”

An important feature of this cluster is that among its audience's top three communities is
“Lentach” (2.5 million subscribers) — a news community that regularly covers political
events. As an exception, we categorised it under "non-political content." Founded by
former employees of the news outlet Lenta.ru, “Lentach” specialises in presenting news in
an entertaining format, often accompanied by memes. The language used in “Lentach”
posts is typically careful, but their oppositional perspective is easily discernible, usually
emphasised through memes.
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Among the non-political topics in communities for "urban youth," the most popular
category is "family, children, relationships," which mainly includes real-life stories (for
example, the community “Overheard”).

The second most popular theme is "animals," featuring memes or stories about them. In
the category of "personal well-being", the content mostly consists of jokes about age and
psychological state. Similarly, the theme of "food and cooking" focuses more on memes
rather than recipes.
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In terms of the prevalence and style of memes, urban youth resembles the "lads" cluster
(which also includes many middle-aged city dwellers).

Non-Political Content: "Business People’

Among the communities for this audience, many communities have names like “Business
Info” and “Business Creative”. They rarely publish standard economic and business news;
instead, their content mainly consists of interesting facts and stories focused on the
corporate environment. The same applies to pages with names involving "technology" or
"science."

Despite the absence of obvious opposition pages within this cluster, its level of pro-war
sentiment is very low (0.28). Unlike the "urban youth," whose favourite content mainly
revolves around personal life observations, "business people" consume facts and
narratives about the external world. Even in the category of "family, children,
relationships," there's a prevalence of facts about celebrities and amazing stories from
families around the world. In the "animals" category, you'll also find more interesting facts
and stories rather than just adorable photos; for instance, stories about a deaf donkey
from Turkey or a parrot that learned to communicate with a cat.

In the popular thematic category of "aesthetics, art, creativity" for this cluster, posts
include photos from remote corners of the planet and Al-generated images.

This audience values practical advice. The most popular category for such posts is "home
and interior design." This type of content is also popular among clusters of “older women”,
which makes sense since there are also quite a few women over 40 among "business
people."
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Political Content and Propaganda Strategies

Propaganda topics in VK communities
for the "urban youth" cluster
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Propaganda content for "urban youth" and "business people" covers approximately the
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same topics and is formulated in a similar stylistic manner.

Posts related to the political agenda surrounding the war in Ukraine for these audiences

are generally similar to nearly the same content in other clusters.
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In comparison to the content in the "young men" cluster, the style of anti-Western rhetoric
in propaganda for "residents of large cities" is more subdued. It lacks specific accusations
against foreign politicians and the West in general, sensationalistic quotes taken out of
context, and so on.
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Like other users, "residents of large cities" regularly receive news updates about Vladimir
Putin and his quotes. The stylistic approach of such posts is not unique to this audience
either.
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In communities aimed at the “residents of large cities”, there are no direct news updates
about military actions in Ukraine. However, posts about military technologies are present,
aligning with the general focus of this audience on technology-related topics.
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Propaganda posts regarding criminal cases for this audience less frequently promote an
anti-immigrant agenda (which is characteristic for the audience of "young men").
However, there is quite a bit of content related to scandalous incidents involving Ukrainian
refugees in the European Union.
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Posts on social issues are worded without sharp expressions, and sexist and homophobic
narratives are infrequent. There is considerable attention given to the topic of increasing
birth rates — a topic that is nearly absent in other clusters.
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Content about celebrities mainly focuses on cases supporting Russia and is presented in
a dry, news-style format without moral judgments.
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Content aimed at “residents of large cities” tends to adopt a neutral and even globalised
perspective on the world, which is expected. The formatting, style, and length of posts in
this cluster are similar to those parameters found in content aimed at "lads". However,
there's a discrepancy: posts with propaganda content receive 30-35% fewer likes
compared to non-political posts in the same communities.

Propaganda Content: “Urban Youth®

Propaganda content aimed at this audience mirrors that of the "business people" cluster,
as analysed earlier. It's notable that the "urban youth" cluster more frequently broadcasts
news about celebrities (most of which are sourced from the E.squire community).
Typically, these posts are neutrally formulated, but the narratives themselves are
replicated from similar posts targeting other clusters within the propaganda content grid.
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Teenagers and Young Adults

Teenagers

Number in the sample: 1843 (11.5%)
Pro-war scale: 0.49

Percentage of women: 31%

Age distribution:
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Most popular communities:
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achyo) (aué))
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Rhymes and Punches (Pudmbl 1 ManHyn)
MORGENSHTERN (MORGENSHTERN)
VK Music (VK My3bika)

Bot Maxim (BoT Makcum)

Young Girls

Number in the sample: 341 (2.1%)
Pro-war scale: 0.46
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Cluster Descriptions and Non-Political Content

We included two clusters in this category, consisting largely of users under 20 years old.
Firstly, there is the cluster we named "teenagers", predominantly consisting of boys. The
other cluster is "young girls", which is almost entirely (96%) composed of girls. While for
the cluster of “teenagers”, the size of the city is not a major factor, the cluster of “young

girls” mostly includes girls from large cities.

Non-political topics in VK communities
for the "teenagers" cluster
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Non-political topics in VK communities
for the "young girls" cluster
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Non-Political Content: “Teenagers”

Among the popular communities in this cluster are many meme pages (ironic ones about
school, sexist ones about women) and short video content, as well as communities

dedicated to music and video games.
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The most popular category among teenage boys is "Internet and blogging". Among the
most popular communities is an official VK community that accounts for the majority of
posts in this category.

This category features premieres of tracks by popular artists among teenagers and news
about their personal lives. For example, there was news about the rapper Morgenshtern

being recognized as a foreign agent. Since teenagers don’t rank very high on the pro-war
scale ( 0.46), such status likely doesn't affect their level of sympathy towards the rapper.

In the next categories by popularity (“family, children, relationships," "personal
well-being"), you can mostly find memes (about parents, relationships, and cats) and
real-life stories (for example, about bullying in school).

Non-Political Content: “Young Girls”

A significant portion of the communities in this cluster emphasize their gender aspect.
However, meme communities typical for this audience, which do not position themselves
as "feminine," are often subscribed to by teenage boys as well.
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Besides meme communities, there are also communities focused on nail art, astrology,
and "deep thoughts" within this cluster. The most popular category among young girls is
“family, children, relationships." In addition to memes and jokes typical of other clusters
with a young audience, this group consumes a lot of dramatic and moralistic quotes, such
as "we often lose loved ones because of our own stupidity, and we put an end to things
without fully understanding everything." Content in the "personal well-being" category is
also presented mainly in the form of memes and guotes.

The "dates, holidays, seasons" category includes not only widely spread holiday greetings
found in other clusters but also a lot of content related to astrology. In the "movies"
category, instead of reviews and posters like in other user clusters, there are facts about
celebrities or their guotes.

Political Content and Propaganda Strategies

Political content for “teenagers and young adults” and the composition of propaganda
communities they read are very similar, and we will discuss them in one chapter.
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Propaganda topics in VK communities for the "teenagers and young adults”
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In these clusters, like in most other cases there are no explicitly political communities at
the top.

Propaganda content is primarily present in communities with memes and funny videos.
For example, “Rhymes and Punches” (5.3 million subscribers, approximately 330k views
per post), “SHAME” (3 million subscribers, approximately 285k views per post), “Oatmeal,
sir!” (5.5 million subscribers, approximately 165k views per post), “ABNORMAL" (4.6 million
subscribers, approximately 160k views per post). In “Rhymes and Punches”, at least 6% of
the content is propagandist, while in the other three, it ranges from 2-3%. In the
community “VPSH” (2.3 million subscribers), which is read by “young girls”, approximately
2% of the content constitutes propaganda.

The most frequent words in propagandist posts of this cluster are "Putin," "army,"
"declare," "respond." Political content for “teenagers” mainly consists of short posts with
news about Putin and his statements (24% of all political posts), aimed at emphasising the
masculine image of the Russian president.
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Many posts feature quotes from Putin and discuss general topics, which are characteristic
not only of this audience (for example, about the war in Ukraine).
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Another common type of content is the use of political quotes from celebrities, including
Western ones (for example, Tucker Carlson and Elon Musk), on topics related to the war in
Ukraine and Russia's confrontation with the West. Often, these quotes are taken out of
context and presented as statements supporting Russia.
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Let's highlight an example of a post featuring a quote from Dmitry Medvedeyv, noting that
Tucker Carlson (who interviewed Putin in February 2024) "did not wimp out and did not
back down," and therefore he is "really cool." Such colloquial moral judgments are often

used in propaganda content aimed at teenagers.

- Meggenes Noxsanun AMEPHKaHCKOrD XYPHANNCTa, CKa3ag, YTo OH He CTPyCHn

peantHO KpacaeuWk, He ucnyranca
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Takep KapncoH He CTPYCWN 1 He CAYNCA.

Q% 522
D Hpasurca (ERE £ 46

https://vk.com/wall-45745333_47060817

Regularly broadcast are statements from celebrities openly supporting Russia in the
context of military confrontation with Ukraine — most often these are Russian athletes,
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actors, and musicians. The emphasis on celebrities in the content for this cluster is
significantly stronger than for other audiences.

= = oo
(N HEHOPMANBHO | | 26 aue & 10:49
| | o X /_.—45_ 0:49
\ / 12deee 20045 e

N

a BnacTi Yipauusl yCTROWMA TRaRMD Tenexkadany HBO W3-3a PELIEHUA CHUMAETS B
Takoe Mbl CMOTPHM, WK HET?
cepwane Munowa Bukoew4a.

““ Fun"n:n ! Fu::“"' HHKHm :TFHHH HHE MWL YepauHe copatincr 8 X k y HBO u3-aa p MpHENSYD K

E“llE "FWHMHTH? nusnn?! JHHFﬂThl?! “ It—rh::Ma::;::T;i:;:ZD;:;ZZT:a "Bensi NoToc” cepicKoro aKTEPa C POCCHACKHM
PYCCKWA. ARKE ECNH KTO-TD HEADBIVIEH, 470 o '

R BLIXIKY NOA POCCHACKWM SUIATOM, MEHR D Mo s, 0 oo reppcpncest Poccaocasare G20

3TO HE BONHYET", — CKAZAN MUNOXWH CMA.

L] L]

Os® 165 QO 204

O Hpasurca (J 392 G 1186 548K D Hpaswrea (I 2 > 102 42K
https://vk.com/wall-141959356_6904846 https://vk.com/wall-133180305_28128949

Another popular theme is true crime. Such news abounds with xenophobic (especially

anti-Ukrainian) rhetoric and typically emotionally pushes the reader towards choosing the
"right" side of the conflict being described.
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— 17-neTuemy napHr 13 MeTepbypra Obin HasHayeH 6-NETHWA CPOK NWWLEeHMA CEOGOALI
"J i' HEHOPMANBHO 3 NONbITKY NOMMHOra AEYX BOSHKOMATOR

Erop Bana3sidkuH Obin 3agepsad e peepane 2023 roga, Korga NbiTANCA NogHEYL
BOEHKOMAT B Kuporcke. Oka3anock, YTo 5Ta NONBITKE He Gbina ero nepaci - vegenei
paHeE MONQQROro YENOBEXa Obln OpOWEH KOKTEANL MonoToBa B BOEHKOMAT Ha
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The visual style of propaganda posts aimed at "teenagers and young adults" (multiple
images, larger font size) stands out significantly compared to other clusters — similar to
the deep level of stylistic adaptation seen in "older women". The language used in these
posts is not very emotional and mimics short (and context-free) news messages.

For teenage propaganda content, there's a tendency not to emphasise Russia's
confrontation with the West but rather to show that many well-known and authoritative
figures abroad support Russia.

In terms of average likes, political posts for teenagers enjoy approximately the same
popularity as posts on other topics, suggesting that such propaganda is relatively
effective.
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/-Patriots

Number in the sample: 547 (3.4%)
Pro-war scale: 0.59

Percentage of women: 35%

Age distribution:

20%

20 25 30 35 40 45 50 55 60 65 70 75 80 85 90 95 100

Chart: Cedar « Source: Editorial calculations based on vk.com data « Created with Datawrapper

Median age: 62
Settlement size distribution:

Rural settlements 12%
Urban up to 100 thousand 17%
100 - 500 thousand people 17%

500 thousand - 1 million people ¥4

more than 1 million people 25%

Chart: Cedar -« Source: Editorial calculations based on vk.com data ¢ Created with Datawrapper

Most popular communities:
e Adequate Patriot (AgekBaTHbIin MNaTpuoT)
Tsargrad TV (TenekaHan Llapbrpan)
Yakov Kedmi (AkoB Kegmn)
Nikita Mikhalkov (Hukuta Muxankos)
SVO Briefings | Army | Russia (CBoaku CBO | Apmus | Poccus)
Sergey Mikheev (Cepreit Muxees)
Yuri Podolyaka & Mikhail Onufrienko (Mogonsika Opwuit & OHydpueHko Muxawmn)
Nikita Mikhalkov (Hukuta Muxankos)


http://cedarus.io/research/tailored-propaganda

e RT News in Russian (HoBocTu RT Ha pycckom)
e Keosayan Daily (KeocasiH daily)

Non-Political Content: “Z-Patriots”

The audience of “z-patriots” consists mainly of men (65%) with a median age of 62 years.
Almost all of their communities promote stereotypical Russian propaganda, but even they
include some non-political content. For example, you can find news about animals there.

In other categories classified as non-political, there are predominantly propaganda posts
that our language models could not accurately classify due to a lack of context.

Non-political topics in VK communities for the "z-patriots" cluster
Number of posts by topic

Films 103

Animals 9

Family, children, relatinships
Cars and techology
Locations and landmarks
Schools and education

Bureaucracy, payments, documents _

Clothes and self-care

Home and interior design E

Fishing and bodies of water m

Aesthetics, art, creativity n

Girls and women I 2

Food and cooking I 1

Money, prices, salaries 0

Work 0

Chart: Cedar * Source: Editorial calculations based on vk.com data « Created with Datawrapper
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Propaganda Content: “Z-Patriots”

The most common keywords for this cluster are "VSU", "opponent”, "Ukraine", "direction”,
"Avdiivka". A significant part of the content consists of frontline summaries, discussions
about the war in Ukraine, and military stories. The frontline situation is described in quite
detailed terms, unlike other clusters.

gi Hpwi Mogonaka, Muxawn Onydpueske pesepeHbId kadan

KapTa BoSHHLIX ASACTEWA W CUTYaUMA HE BipodTax BevepoM 6 deapann 2024

CylecTayeT MHEHME, YTO Ha Npaewid Geper [Henpa poccHACKod apMUM EXO 33KPHT
— GONbLIOE BHUMEHKE G5IN0 YLENEHD G0AM Ha OCTPOBEX W GEYCMEWHBIM NONLITKAM
BCY cospate nnaugapm e Kpeikkax. Ho, kak oKa3anocs, Hawu GoALEl He CHOAT B
0BOPOHE CNOXE PYKKW, 8 YCTPEKBEIOT TOMEYHbIE onepauywrin [IPT Ha cocegHem Gepery, He
NEEaA MPOTHEHHKY YEEPEHHOCTH B COBCTEEHHON GE30NACHOCTH.

4 0GCTAHORKAE HE DPOHTENX 33 YXOQALLME CYTHH:
@ Cearoro-Kpemennoe nanpaensuue

Ha Kynauckom yuacTie 623 nepeMed — BCTpeYHbie HoM B paiomax CHHBKDEKM,
Metponaenoexy ¥ TabaeekM. Haww SoiuLI NpoOEMHYNMCE ¥ TepHoa W AMnonoasxm.

@ LoxeLkoe HanpaaneHue
POCCHIACKER BPMMA MbITAETCA JAKPENMTECR B YACTHOM CEKTOPE MEMY NECHAHBIM

KEPBEPOM M KOKCOXHMMYECKMM 38B0A0M. Ha HMHbIX OKDEUHEX ABJEEEKN WIYT
ECTPEYHbIE GoM. MpogonKaeTcA WTYPM Neopriesk M HoeomMuxainoaxm.

’. Ceogkw CBO | Aprma | Pocoua

Crin rnaskoma BCY Coipcroro noagpaeun Poccuio co B3ATHEM ABOESBEKM

MpoueaowMil B ABCTPanUW Npremeeli ceil Anekcangpa Cuipckoro Meau npuwen e

@ 3anopoxckoe Hanpaanenme

Ha OpexoeckoM y4acTHe pOCCHIACKAA apMKA aTakoeana y Pabotuno. Ha Bpemegeckom

BRICTYTIE MAYT GO K cerepy oT MNpUIOTHOTD.
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Often, posts in this cluster are not purely news-related but rather ideological, containing

POCCHACKOE MEHKOHCYNBCTEO B dyTOONKE C CHMBONOM Z ¥ Ha KaMEDY NOSOPasUN Haly
cTpaHy co cnoeamy "Cnaea Poccuu!™.

OH COOBILMA, YTO NNEHWUPYET NONYYNTE POCCHACKDE MPaXaancTeo.

Coin rnaskoma BCY Ceipckoro nosgpasun Poccuio co B3ATHEM ABLEEBKH
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emotional statements and a clear attempt to convey a certain stance.
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YEM MEHA PASOYAPOBANA YKPAWUHA

1. BHE3aMHOM MOTOBHOCTBHO MYCTUTL KPOBb CONMEMEHHUKAM B TUFaHTCKUX MaciuTadax
(cTapt B 2014 IHP)

2. Be/IMKOA HEHABUCTbIO
K pYcCKUM, 0GbABNEHON MOTOBHOCTLIO yOMBATL Hac elwe Ao KpbiMa, pedaa CTpenkoBa
w CBO.

3. AGCOMKOTHO FMAYMbIM MYCKOM NOA HOX BCel CEOeA 3KOHOMUKM B yrogy 3anagy.

4. XpOHWYECKOH HeaJeKBaTHOCTbH OLEHOK DPOHTOBOM, MONHTHYECKDA H
3KOHOMUUECKON CHTYaLMA Ha YKPAUMHCKOR TEPPHTOPMM, B MUPE B LIENOM WY COCEeN.

5. HeoMAaHHbIM 0TKa30M OT CNagHOW MCTOPHK BOWHDI C q)aIJ.MaMOM "
KONNeKTUBHDIM YXOO0M B NOKNOHEHWe COBePLUSHHO MENKHM W He3HaUYUMBIM
«HCTOPHUYECKHM NUYHOCTAM=.

6. MaHWaKanbHbIMKU YEUACTEZMU MUDHBIX XUTENeH, CTPENbGOR MO PAKAZHCKUM
OGbEKTaM KaX bR AeHD

7. COBEpLUEHHOM HECTIOCOGHOCTRHD YKPAUHCKNX NIMAEPOR, NOMUTHMKOE W 4aXe NPOCThIX
BOEHHbIX IEDXKATL CNOBO, JAHHOE, KaK B MYCKHX OKOMHbIX NEPEroBOpax ¢
NPOTHEBHWKOM (C HaMW), TaK U Ha 0OLLEM3BECTHOM MEXIYHAPOIHOM YPOBHE.

8. Hy, 3 Y KaK MUHCK MOXHO Bbino NPodYKaTb, W YIATH OT CBOEH HHUTOXHOM J0NU
OTBETCTBEHHOCTH B OBMEH Ha KOHTPOMb MPaHuLbl [loHBacea ¢ POCCHEd W NoNyYuTh
CBO — TyT Boofiie pasoyapoBaHue pasouapoBaHUA ¢ HOPMAaNbHOR NO3MULUKM
HeoGBACHUMOR.
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g Hukura Muxankos
\ 3 nek 2023

Ha YKpauHe NpUXoMT OCO3HAHWE TOro, K YeMy NPUEENa NoNWTUKE, Pa3BA3aHHaRA
3anafoM W YKPaWHCKUMK BNacTAMM.

TkoaW HAYMHAKOT BBIXOAWTD Ha YNWLbIL. HauuHawoT Tpefmaa'rn OCTAHOBMTb KOHDKKT,
33KOHYMTRL CamoreHoUng.

- YKpauHUbl NpoTpe3seni!

Y Hac 3anpocsl 6IBAIOT HAa MEIKKU ANA «ABYXCOTHI
W MBI MIEM, HaXO[WM, NOTOMY YTO TaM HalWK BOWH|

YKpauHUbl HAYHHAKOT YTO-TO NOHHMATE
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A significant portion of the content is relayed from state and pro-state media.
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% Tenexkanan Llaperpag

"OecATb neT Sesymna’™ Naepoe — o Eepomaiigawe. MNpAMan TpaHcnaums

TonbKo BAYMEATECE: POBHO AECATE NET HA3aA Mbl YSHAMM, 4TO TAKOE KMEBCKMIA
PEXKMM. HTO NO NONUTUYECKUM YOERIEHHAM MOXHO "ckakaTs”. YTo Erpona MomeT
3EKPbLIT FNAa38 Ha PE3YNbTaThl KPpbIMCKOro pedepesgyma... Cerogua, 16 deepans,
WTOrWM fecATUNETHA nogeenéT raea MW Poccun Cepreit Naepoe. Kakum oH NOMHKT
EBpomaipaHd? ¥Y3HaeTe M3 NPAMOA TPEHCNALWKM Ha "TiepeoM pyccKom”.
#Nepawidpycckuil #MpamanTpaHcnauna #lapsrpan #MWI #aspos #KoHdepeHyWa
#Maihpan #YrpavHa #CBO

CMOTpeTh TyT: hitps:/tsargrad.tv/shows/rubric/priamaja-transijaci]..

BCE CAMOe MHTEDECHOE YHTaATE TYT:
Nzen — https:{/vk.cc/ctdyTd

MognucoieaiTeck, 4Tobkl 3HaTEL Gonblue:
BKowrakTe — https./vk.cc/csYd1s
OpHownaccuikn — https:/vk.coc/csYd5L
Telegram — https://vk.cc/csYdsn
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WHTepebio BnanuMupa MyTHHE SMEDUKEHCKOMY XYDHANUCTY Takepy Kapncouy
npueeno CesepoatnaHTUYECKW GNbAHE B APOCTE, 3AABMM NWAED ASMKEHNA
"Matpworel” Enopuas Cunmnno.

"MCTOPM4ECKOE HHTEPEBKD KapncoHa © MyTHHbIM PasbApMND BCHO cHoTeMy HATO,
MOTOMY YTO OHO 36T NHOAAM MHBOPMALIUKD, OTIMYHYIO OT WX NPONEraH/bl, U OHK He

MOTYT € 3THM CMUPWUTBCA!" — OTMETHI OH.

Mo cnoeam NONKMTHES, 3To NPOWCXOANT B TO BEDEMSA, KOTAS BCR NonuTuka EC 1
BOSHHOTO GMoKa TEPNKT Kpax.

t

tuckercarison.com

«MUHTEPBbIO KAPJICOHA
C NYTUHDBIM
PA3DAPUIIO BCIO
CUCTEMY HATO»

CD Hpaewrca

fo 46

https://vk.com/wall-15755094_44815001

“Z-patriots” are the most war-oriented cluster. Unlike other clusters of users, text on
images is rarely found here.

Movie Buffs

Number in the sample: 1635 (10%)
Pro-war scale: 0.51

Percentage of women: 26%

Age distribution:
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Chart: Cedar « Source: Editorial calculations based on vk.com data « Created with Datawrapper

Median age: 40
Settlement size distribution:

Rural settlements

i
H:
K

Urban up to 100 thousand 20%
100 - 500 thousand people 16%
500 thousand - T million people
more than 1 million people 22%

Chart: Cedar -« Source: Editorial calculations based on vk.com data ¢ Created with Datawrapper

Most popular communities:
e Movie Bliss - Best Movies (KuHoKarigo - Jlyywne ¢unbmbl)

e | Love Cinema (4 © KMHO)

e Cinephilia » Movie News (KnHomaHusa P HOBUHKN KMHO)

e New Music Releases | New Music 2023 (HoBuHku My3sbiku | HoBas My3bika
2023)

e HD Movies - Films Online 2023 (HD KnHo - ®unbmbl oHnariH 2023)

e NETFLIX VK | New Movies 2023 (NETFLIX VK | HoBuHKuM kuHo 2023)

e Cinephilia - Best Movies (KnuHomaHus - Jlyywine ¢punbmebl)

e Golden Hands | Construction and Repair (3onoTble pyku | CTponTenscTeo 1

PEMOHT)

e EMPIRE CINEMA | SPIDER-MAN | NEW RELEASES 2023 (MMMNEPUA KNHO |
YEJTOBEK-TTAYK | HOBWHKW 2023)

e New Movies (HOBMHKM KUHO)
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Non-Political Content: “Movie Buffs”

Non-political topics in VK communities for the "movie buffs" cluster

Number of posts by topic

Cars and techology - 171
Family, children, relatinships . 119
Music | R
Dates, holidays, seasons I 67
Clothes and self-care I 62
Home and interior design I 61
Aesthetics, art, creativity I 60
Girls and women I 38
Work [

Personal well-being (health, relaxation, growth) I 34

Internet and blogging I 31
Locations and landmarks I 28
Animals I 26
Money, prices, salaries | 19
Food and cooking | 11
Schools and education | 8
Fishing and bodies of water | 6
Bureaucracy, payments, documents | 6

Chart: Cedar - Source: Editorial calculations based on vk.com data - Created with Datawrapper

Almost all communities in this cluster are dedicated to movies and music. It's difficult to
distinguish propaganda content in them due to the large number of descriptions of films
about political and/or military events. Considering that this cluster of users reflects more
of a media consumption pattern rather than a clear social group, analysing propaganda
content for it doesn't make much sense.
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